
Twitter is a free 
and popular 
microblogging 
platform and  
social media site.  

You can promote 
links, photos, 
videos, and 
services to drive 
interest  
in your  
collection  
with a minimal 
time investment. 

Hashtags 
Indicated with a #, hashtags 

designate a subject or 
category for a Tweet. 

Improves discoverability of 
relevant tweets. 

Followers 
Twitter users that opt-

in to receiving your 
Tweets in their home 

feed. 

Mention 
When your @Handle is 
mentioned in a Tweet. 

Twitter tracks these mentions 
under the “Connect” tab. 

Handle 
Your Twitter username. Choose a 

username that is unique and 
identifiable to your collection. 

• Create an account that 
clearly reflects your 
organization’s identity. 
Link to your web page. 

• Start  s l o w l y – one or 
two tweets a day. Tweet 
more on subjects that 
engage your followers. 

• Follow others in your 
field. Many will follow 
you back and engage 
with you. 

232 million active users 

It’s a two-way 
communication 
tool for interacting 
with an audience 
that is interested in 
what your 
collection  
has to offer. 

Tweet 
Micro-blog posts 

that are limited to 
140 characters. 
They appear in 
your followers’ 
home feed in 
chronological 

order. 

Twitter is casual. 
Don’t be afraid to 

use abbreviations. 

Make it shareable! 
Each Tweet should 
contain purposeful and 
inviting content. 

Retweet 
How users share tweets 

created by others. Prefaced 
by RT for retweet, and MT 

for modified tweet. You can 
also use the built-in 

retweet function if you 
don’t want to add a 

comment. 

Tweets are more 
likely to be 

retweeted if they 
contain pictures, 
links, or quotes. 

Interact with your 
Tweeps (Twitter 
users)! Turned out 
this was a super 
rare doc that I had 
snagged, and I 
ended up donating 
it to a public library 
LGBT collection. 

IMHO (In My Humble Opinion), 

there’s no room for formality b/c it’s 

only 140 characters, OK? 

#shortandsweet 
• Tweets happen in real-time  

so content is ephemeral, but 
also repeatable.  

• Don’t spam your followers’ 
feeds by not spacing your 
tweets out. 

• Use a free third-party tool to 
schedule your Tweets, like 
TweetDeck or Hootsuite. 

• Grow your following by 
advertising your Twitter 
handle on other social media 
sites, on your web page, and 
in marketing materials. 

Start slow – and 
space out your 

tweets! 


